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Q1
Overall, are you satisfied or dissatisfied with the way things are going in this country today?

	
	Satisfied
	Dissatisfied
	DON’T KNOW

	Refused

	Current
	30
	60
	7
	3

	November 2008

	17
	77
	4
	2

	August 2008

	25
	70
	5
	--

	May 2008

	22
	71
	8
	--

	September 2007

	29
	61
	10
	--

	February 2007

	31
	59
	10
	--

	December 2006

	30
	62
	8
	--

	November 2006

	32
	60
	8
	--

	August 2006

	30
	60
	10
	--

	February 2006

	36
	55
	8
	--

	December 2005

	35
	56
	9
	--

	September 2005

	32
	61
	8
	--

	June 2005

	36
	54
	10
	--

	February 2005

	41
	49
	10
	--

	January 2005

	41
	48
	11
	--

	Nov 23-30, 2004

	45
	47
	9
	--

	November 2004

	46
	46
	8
	--

	July 2004

	37
	56
	7
	--

	June 2004

	33
	56
	11
	--

	March 2004

	44
	49
	7
	--

	February 2004

	40
	50
	10
	--

	November 2003

	43
	49
	9
	--

	June 2003

	49
	42
	9
	--

	May 2003

	54
	37
	8
	--

	February 2003

	38
	54
	9
	--


Q1 continued…

Q1 continued…

	
	Satisfied
	Dissatisfied
	DON’T KNOW
	Refused

	December 2002

	41
	47
	11
	--

	November 2002

	43
	48
	10
	--

	September 2002

	44
	45
	10
	--

	July 2002

	45
	43
	11
	--

	March/May 2002

	52
	37
	11
	--

	January 2002

	58
	33
	9
	--

	 December 2001

	61
	29
	10
	--

	November 2001

	62
	28
	9
	--

	October 2001

	57
	33
	10
	--

	September 2001

	46
	44
	11
	--

	August 2001

	44
	46
	10
	--

	February 2001

	53
	38
	10
	--

	December 2000

	50
	42
	8
	--

	November 2000

	50
	41
	9
	--

	September 2000

	51
	40
	9
	--

	June 2000

	51
	41
	8
	--

	May 2000

	50
	41
	9
	--


There are no questions Q2 thru Q5.

Q6a
Do you use the internet, at least occasionally?

Q6b
Do you send or receive email, at least occasionally?

	
	uses internet
	Does not use internet

	Current
	75
	25

	December 2009

	74
	26

	September 2009

	77
	23

	April 2009

	79
	21

	December 2008

	74
	26

	November 2008
	74
	26

	August 2008
	75
	25

	July 2008

	77
	23

	May 2008
	73
	27

	April 2008

	73
	27

	January 2008

	70
	30

	December 2007

	75
	25

	September 2007
	73
	27

	February 2007
	71
	29

	December 2006
	70
	30

	November 2006
	68
	32

	August 2006
	70
	30

	April 2006

	73
	27

	February 2006
	73
	27

	December 2005
	66
	34

	September 2005
	72
	28

	June 2005
	68
	32

	February 2005
	67
	33

	January 2005
	66
	34

	Nov 23-30, 2004
	59
	41

	November 2004
	61
	39

	June 2004
	63
	37

	February 2004
	63
	37

	November 2003
	64
	36

	August 2003

	63
	37

	June 2003
	62
	38

	May 2003
	63
	37

	March 3-11, 2003

	62
	38

	February 2003
	64
	36


Q6a/b continued…

Q6a/b continued…
	
	uses internet
	Does not use internet

	December 2002
	57
	43

	November 2002
	61
	39

	October 2002

	59
	41

	September 2002
	61
	39

	July 2002
	59
	41

	March/May 2002
	58
	42

	January 2002
	61
	39

	December 2001
	58
	42

	November 2001
	58
	42

	October 2001
	56
	44

	September 2001
	55
	45

	August 2001
	59
	41

	February 2001
	53
	47

	December 2000
	59
	41

	November 2000
	53
	47

	October 2000

	52
	48

	September 2000
	50
	50

	August 2000

	49
	51

	June 2000
	47
	53

	May 2000
	48
	52


Q7
Did you happen to use the internet YESTERDAY?

Based on all internet users [N=1,675]

	
	Yes, used internet yesterday
	No, did not use internet yesterday
	Don’t know
	refused

	Current
	72
	27
	*
	0

	December 2009
	71
	28
	1
	*

	September 2009
	73
	27
	*
	*

	April 2009
	73
	26
	1
	*

	December 2008
	72
	28
	*
	--

	November 2008
	72
	27
	*
	--

	August 2008
	72
	27
	1
	--

	July 2008
	71
	28
	1
	--

	May 2008
	70
	30
	1
	--

	April 2008
	72
	28
	*
	--

	December 2007
	72
	27
	*
	--

	September 2007
	68
	32
	*
	--

	February 2007
	69
	31
	*
	--

	December 2006
	65
	34
	*
	--

	November 2006
	64
	36
	*
	--

	August 2006
	66
	34
	*
	--

	April 2006
	66
	33
	*
	--

	December 2005
	63
	36
	*
	--

	September 2005
	65
	34
	*
	--

	February 2005
	60
	40
	*
	--

	January 2005
	58
	42
	*
	--

	November 2004
	61
	39
	*
	--

	June 2004
	53
	46
	1
	--

	February 2004
	55
	44
	*
	--

	November 2003
	54
	45
	*
	--

	July 2003
	52
	47
	1
	--

	June 2003
	55
	44
	*
	--

	May 2003
	58
	42
	*
	--

	March 3-11, 2003
	60
	40
	0
	--

	February 2003
	60
	40
	*
	--

	December 2002
	56
	44
	*
	--

	November 2002
	57
	43
	*
	--

	October 2002
	57
	43
	0
	--

	September 2002
	58
	42
	*
	--

	July 2002
	53
	47
	*
	--

	March/May 2002
	57
	43
	*
	--

	January 2002

	59
	41
	*
	--


Q7 continued…

Q7 continued…
	
	Yes, used internet yesterday
	No, did not use internet yesterday
	Don’t know
	refused

	Dec. 17-23, 2001
	58
	42
	*
	--

	Nov. 19-Dec. 16 2001
	60
	40
	*
	--

	Oct. 19-Nov. 18 2001
	61
	39
	*
	--

	Oct. 8-18 2001
	51
	49
	1
	--

	October 2-7 2001
	56
	43
	1
	--

	Sept 20-Oct 1 2001
	57
	42
	1
	--

	Sept 12-19 2001
	51
	49
	*
	--

	August 2001
	56
	44
	*
	--

	February 2001

	59
	41
	*
	--

	Fall 2000

	56
	44
	*
	--

	August 2000
	50
	50
	*
	--

	June 2000
	52
	48
	*
	--

	April 2000

	55
	45
	0
	--

	March 2000

	60
	40
	*
	--


Q8
About how often do you use the internet or email from … [INSERT IN ORDER] – several times a day, about once a day, 3-5 days a week, 1-2 days a week, every few weeks, less often or never?
Based on all internet users [N=1,675]

	
	Several times a day
	About once a day
	3-5 days a week
	1-2 days a week
	Every few weeks
	Less often
	Never
	Don’t know
	Refused

	a.  Home
	
	
	
	
	
	
	
	
	

	Current
	40
	22
	14
	11
	3
	4
	6
	*
	*

	December 2009
	38
	21
	13
	13
	4
	4
	6
	*
	*

	September 2009
	37
	21
	13
	13
	4
	4
	6
	*
	*

	April 2009
	37
	22
	15
	11
	3
	3
	8
	*
	*

	December 2008
	35
	22
	15
	13
	4
	3
	6
	*
	*

	November 2008
	34
	23
	15
	12
	4
	5
	7
	*
	*

	August 2008
	35
	22
	15
	13
	5
	3
	7
	*
	--

	July 2008

	29
	25
	17
	14
	4
	4
	7
	*
	--

	May 2008
	37
	21
	15
	11
	5
	6
	6
	*
	--

	December 2007
	36
	22
	14
	11
	5
	6
	7
	*
	--

	September 2007
	34
	21
	15
	12
	5
	6
	6
	*
	--

	February 2007
	31
	24
	15
	12
	6
	7
	5
	*
	--

	November 2006
	30
	24
	16
	13
	5
	5
	7
	*
	--

	February 2006
	29
	25
	17
	12
	5
	6
	6
	*
	--

	June 2005
	27
	22
	15
	13
	6
	7
	10
	*
	--

	July 2004
	27
	27
	17
	13
	5
	5
	7
	*
	--

	March 2004
	29
	24
	15
	13
	6
	5
	8
	*
	--


Q8 continued…

Q8 continued…
	
	Several times a day
	About once a day
	3-5 days a week
	1-2 days a week
	Every few weeks
	Less often
	Never
	Don’t know
	Refused

	b.  Work
	
	
	
	
	
	
	
	
	

	Current
	35
	6
	3
	4
	1
	1
	48
	*
	*

	December 2009
	33
	6
	4
	3
	1
	2
	49
	*
	*

	September 2009
	34
	7
	4
	4
	2
	3
	46
	*
	*

	April 2009
	36
	8
	6
	4
	1
	2
	41
	*
	1

	December 2008
	36
	9
	5
	4
	2
	2
	40
	*
	*

	November 2008
	36
	7
	4
	4
	2
	3
	44
	*
	*

	August 2008
	37
	7
	5
	5
	2
	2
	42
	1
	--

	July 2008
	32
	8
	4
	3
	1
	2
	48
	2
	--

	May 2008
	36
	8
	5
	5
	1
	7
	37
	1
	--

	December 2007
	37
	9
	3
	4
	1
	5
	40
	1
	--

	September 2007
	35
	9
	5
	4
	1
	4
	42
	*
	--

	February 2007
	38
	9
	5
	3
	2
	5
	38
	1
	--

	November 2006
	31
	9
	5
	5
	2
	4
	43
	1
	--

	February 2006
	35
	8
	5
	3
	2
	7
	40
	1
	--

	June 2005
	35
	9
	5
	4
	2
	6
	39
	*
	--

	July 2004
	28
	12
	5
	4
	1
	5
	44
	*
	--

	March 2004
	28
	10
	5
	6
	2
	4
	44
	*
	--

	c.  Someplace other than home or work
	
	
	
	
	
	
	
	

	Current
	9
	4
	5
	8
	7
	15
	51
	*
	*

	September 2009
	10
	4
	4
	7
	7
	16
	52
	*
	*

	December 2008
	7
	4
	5
	9
	9
	16
	50
	*
	*

	November 2008
	5
	3
	4
	6
	10
	17
	55
	*
	*

	August 2008
	5
	2
	4
	8
	9
	16
	56
	1
	--

	July 2008
	4
	3
	3
	8
	6
	18
	57
	1
	--

	May 2008
	6
	3
	4
	8
	9
	24
	45
	1
	--

	December 2007
	5
	4
	5
	7
	8
	22
	49
	*
	--

	September 2007
	4
	2
	4
	7
	8
	21
	52
	1
	--

	February 2007
	5
	3
	3
	5
	10
	22
	52
	*
	--

	February 2006
	3
	3
	4
	5
	9
	21
	56
	*
	--

	March 2004
	3
	3
	3
	6
	6
	15
	64
	1
	--


Q9
As I read the following list of items, please tell me if you happen to have each one, or not.  Do you have… [INSERT ITEMS IN ORDER]?
	
	yes
	no
	Don’t know
	Refused

	a. A desktop computer
	
	
	
	

	Current
	59
	41
	0
	*

	December 2009
	58
	42
	*
	*

	September 2009
	62
	37
	0
	*

	April 2009
	64
	36
	*
	*

	April 2008
	65
	34
	*
	--

	Dec 2007
	65
	35
	*
	--

	April 2006
	68
	32
	*
	--

	b. A laptop computer [includes a netbook]
	
	
	
	

	Current
	49
	51
	*
	*

	December 2009
	46
	53
	*
	*

	September 2009
	47
	53
	*
	*

	April 2009
	47
	53
	*
	*

	April 2008
	39
	61
	*
	--

	Dec 2007
	37
	63
	*
	--

	April 2006
	30
	69
	*
	--

	c. A cell phone or a Blackberry or iPhone or other handheld device that is also a cell phone

	
	
	
	

	Current
	80
	20
	0
	*

	December 2009
	83
	17
	0
	*

	September 2009
	84
	15
	*
	*

	April 2009
	85
	15
	*
	*

	April 2008
	78
	22
	*
	--

	Dec 2007
	75
	25
	*
	--

	Sept 2007
	78
	22
	*
	--

	April 2006
	73
	27
	*
	--

	January 2005

	66
	34
	*
	--

	November 23-30, 2004
	65
	35
	*
	--


Q9d
Does anyone in your household have a working cell phone?

Based on non-cell phone users

	
	current
	
	December 2009

	%
	38
	Yes
	31

	
	61
	No
	68

	
	*
	Don’t know
	*

	
	*
	Refused
	*

	
	[n=368]
	
	[n=339]


Q10
On your laptop computer, do you ever use [INSERT IN ORDER]?
Based on internet users who have a laptop

	
	yes
	no
	Don’t know
	Refused

	a. WiFi or wireless connection to access the internet
[IF NECESSARY: WiFi is a short-range wireless internet connection.]
	
	
	
	

	Current [N=1,019]
	83
	17
	1
	0

	December 2009 [N=1,000]
	83
	16
	1
	*

	September 2009 [N=965]
	82
	17
	1
	*

	April 2009 [N=937]
	80
	19
	1
	*

	b. Mobile wireless broadband, such as an AirCard, to access the internet

[IF NECESSARY: Wireless broadband is a longer-range wireless connection, offered by many telephone companies and others.]
	
	
	
	

	Current
	19
	79
	2
	0

	December 2009
	28
	69
	2
	*

	September 2009
	31
	64
	5
	*

	April 2009
	37
	57
	6
	*


WEB1
Please tell me if you ever use the internet to do any of the following things. Do you ever use the internet to…? / Did you happen to do this yesterday, or not?

Based on all internet users [N=1,675]

	
	total have ever DONE THIS
	----------   DID YESTERDAY
	have not done this
	don’t know
	refused

	Send or read e-mail
	
	
	
	
	

	Current
	92
	59
	8
	*
	*

	December 2009
	90
	55
	10
	*
	*

	September 2009
	89
	58
	11
	*
	*

	April 2009
	90
	57
	9
	*
	0

	December 2008
	91
	58
	9
	*
	--

	November 2008
	89
	56
	11
	0
	*

	August 2008
	92
	60
	8
	*
	--

	December 2007
	92
	60
	8
	*
	--

	September 2007
	90
	56
	10
	*
	--

	February 2007
	91
	56
	9
	*
	--

	December 2006
	91
	54
	8
	*
	--

	November 2006

	91
	52
	9
	*
	--

	August 2006

	90
	53
	10
	*
	--

	December 2005
	91
	53
	9
	*
	--

	September 2005
	91
	54
	9
	*
	--

	February 2005
	91
	52
	9
	*
	--

	January 2005
	90
	49
	9
	*
	--

	November 23-30, 2004
	92
	48
	8
	*
	--

	November 2004
	93
	54
	7
	*
	--

	June 2004
	93
	45
	7
	*
	--

	February 2004
	91
	48
	8
	*
	--

	Nov 2003
	91
	48
	8
	*
	--

	June 2003
	91
	49
	9
	*
	--

	May 2003
	93
	52
	7
	*
	--

	March 20-25, 2003
	94
	50
	6
	*
	--

	March 12-19, 2003

	91
	52
	9
	0
	--

	March 3-11, 2003
	94
	54
	6
	*
	--

	February 2003
	91
	50
	9
	*
	--

	Dec 2002
	93
	49
	7
	0
	--

	Nov 2002
	94
	51
	6
	*
	--

	Oct 2002
	93
	50
	7
	0
	--

	Sept 2002
	93
	51
	7
	*
	--

	July, 2002
	93
	46
	7
	*
	--

	March/May 2002
	93
	50
	7
	*
	--

	Jan 2002
	95
	52
	5
	0
	--


WEB1 continued…

WEB1continued…
	
	total have ever DONE THIS
	----------   DID YESTERDAY
	have not done this
	don’t know
	refused

	Dec 17-23, 2001
	95
	54
	5
	*
	--

	Nov 19-Dec 16, 2001
	95
	53
	5
	*
	--

	Oct 19-Nov 18, 2001
	94
	52
	6
	*
	--

	Oct 8-18, 2001
	95
	44
	5
	*
	--

	Oct 2-7, 2001
	92
	46
	7
	*
	--

	Sept 20-Oct 1, 2001
	94
	49
	6
	0
	--

	Sept 12-19, 2001
	93
	42
	7
	*
	--

	Aug 2001
	93
	52
	7
	*
	--

	Feb 2001
	93
	53
	7
	*
	--

	Fall 2000
	92
	49
	8
	*
	--

	August 2000
	93
	43
	7
	*
	--

	Get news online
	
	
	
	
	

	Current
	80
	44
	20
	*
	0

	April 2009
	72
	38
	28
	*
	*

	November 2008
	70
	36
	30
	*
	*

	August 2008
	75
	42
	25
	*
	--

	May 2008
	73
	39
	27
	*
	--

	December 2007
	71
	37
	29
	*
	--

	February 2007
	72
	37
	28
	0
	--

	December 2006
	67
	31
	33
	*
	--

	November 2006
	65
	31
	35
	*
	--

	December 2005
	68
	31
	31
	*
	--

	February 2005

	72
	30
	28
	*
	--

	January 2005

	73
	31
	27
	*
	--

	November 2004
	70
	31
	30
	*
	--

	June 2004
	72
	27
	28
	*
	--

	February 2004
	70
	27
	29
	*
	--

	June 2003
	69
	26
	30
	*
	--

	May 2003
	73
	30
	27
	*
	--

	March 20-25, 2003
	72
	33
	28
	*
	--

	March 12-19, 2003
	77
	37
	23
	0
	--

	March 3-11, 2003
	71
	28
	29
	0
	--

	February 2003
	70
	26
	30
	0
	--

	Dec 2002
	71
	26
	29
	*
	--

	Nov 2002
	67
	28
	33
	*
	--

	Oct 2002
	68
	26
	32
	*
	--

	Sept 2002
	70
	25
	30
	*
	--

	July, 2002
	66
	22
	34
	*
	--

	March/May 2002
	66
	24
	34
	*
	--

	Jan 2002
	71
	26
	29
	*
	--


WEB1 continued…

WEB1 continued…
	
	total have ever DONE THIS
	----------   DID YESTERDAY
	have not done this
	don’t know
	refused

	Use a social networking site like MySpace, Facebook or LinkedIn.com

	
	
	
	
	

	Current
	57
	32
	43
	*
	0

	December 2009
	56
	33
	44
	0
	*

	September 2009
	47
	27
	52
	*
	*

	April 2009
	46
	27
	54
	*
	*

	November 2008
	37
	19
	63
	0
	0

	May 2008
	29
	13
	70
	*
	--

	August 2006
	16
	9
	84
	*
	--

	September 2005
	11
	3
	88
	1
	--

	February 2005
	8
	2
	91
	1
	--

	Use Twitter or another service to share updates about yourself or to see updates about others

	
	
	
	
	

	Current
	19
	9
	81
	*
	*

	December 2009
	21
	11
	78
	*
	*

	September 2009
	19
	9
	80
	*
	0

	April 2009
	11
	5
	88
	1
	*

	December 2008
	11
	4
	89
	1
	--

	November 2008
	9
	3
	90
	*
	*

	August 2008
	6
	2
	93
	1
	--

	Create or work on your own online journal or blog

	
	
	
	
	

	Current
	14
	4
	86
	*
	0

	September 2009
	11
	2
	88
	*
	0

	August 2008
	13
	5
	87
	*
	--

	July 2008
	13
	n/a
	86
	1
	--

	May 2008
	12
	5
	87
	*
	--

	December 2007

	12
	n/a
	88
	*
	--

	February 2007
	12
	5
	87
	*
	--

	September 2005
	9
	2
	90
	1
	--

	February 2005
	9
	1
	91
	*
	--

	January 2005
	10
	2
	89
	1
	--

	November 2004
	6
	2
	93
	*
	--

	February 2004
	5
	1
	94
	1
	--

	September 2002
	7
	1
	93
	1
	--

	July 2002
	3
	*
	96
	*
	--


Q11
Please tell me if you ever use your cell phone or Blackberry or other handheld device to do any of the following things.  Do you ever use it to [INSERT ITEMS; ALWAYS ASK a-b FIRST in order; ROTATE c-e.]?

Based on cell phone users

	
	Yes, do this
	no, do not do this
	(VOL.) Cell phone can’t do this
	don’t know
	refused

	a. Send or receive email
	
	
	
	
	

	Current [N=1,891]
	30
	69
	2
	0
	0

	December 2009 [N=1,919]
	29
	70
	*
	*
	*

	September 2009 [N=1,868]
	27
	72
	*
	*
	0

	April 2009 [N=1,818]
	25
	75
	n/a
	*
	0

	December 2007 [N=1,704]
	19
	81
	n/a
	0
	--

	b. Send or receive text messages
	
	
	
	
	

	Current
	69
	30
	1
	*
	0

	December 2009
	68
	32
	*
	*
	0

	September 2009
	65
	35
	*
	*
	0

	April 2009
	65
	35
	n/a
	*
	0

	December 2007
	58
	42
	n/a
	0
	--

	c. Send or receive pictures
	
	
	
	
	

	Current
	55
	44
	1
	0
	0

	December 2009
	56
	44
	1
	*
	0

	September 2009
	52
	47
	*
	*
	*

	d. Send or receive Instant Messages
	
	
	
	
	

	Current
	29
	69
	1
	1
	0

	December 2009
	31
	68
	*
	1
	0

	September 2009
	27
	71
	1
	1
	*

	April 2009
	20
	79
	n/a
	*
	*

	December 2007
	17
	83
	n/a
	*
	--

	e. Access the internet

	
	
	
	
	

	Current
	34
	65
	2
	0
	0

	December 2009
	32
	67
	1
	*
	0

	September 2009
	29
	71
	1
	*
	0

	April 2009
	25
	74
	n/a
	*
	*

	December 2007
	19
	81
	n/a
	0
	--


WIRELESS
Wireless internet use

	
	wireless internet user
	internet user but not wireless
	all others

	Current
	53
	24
	23

	December 2009
	55
	24
	21

	September 2009
	54
	25
	21

	April 2009
	56
	23
	20

	December 2008
	43
	30
	26

	November 2008
	37
	37
	26


Q12 
Do you ever use your cell phone or Blackberry or other handheld device to… [INSERT ITEMS; ALWAYS ASK a-b FIRST in order; RANDOMIZE c-f; ALWAYS ASK g LAST]?

Based on those who use their cell phone to access the internet [N=572]

	
	Yes, do this
	no, do not do this
	(VOL.) Cell phone can’t do this
	don’t know
	refused

	a. Go online for news and information about current events
	68
	32
	0
	0
	0

	b. Get news alerts sent to your phone by text or email
	31
	69
	*
	*
	0

	c. Get financial information or updates
	32
	68
	0
	0
	0

	d. Check sports scores or get sports updates
	44
	56
	*
	0
	0

	e. Get traffic information
	35
	65
	0
	0
	0

	f. Check weather reports
	72
	28
	0
	0
	0

	g. Download an application, also called an “app,” that allows you to access news, weather, sports or other information
	49
	50
	*
	*
	0


Q13
We’re interested in how people routinely get their news and information.  I’m going to ask you about some news sources you might or might not use.  (Here’s my first question…) On a typical day, do you get news or information from… [INSERT IN ORDER], or do you not get news from this source?  On a typical day, do you get news from [INSERT NEXT ITEM], or not?
	
	yes
	no
	don’t know
	refused

	a. The PRINT version of a national daily newspaper such as the New York Times or USA Today
	17
	83
	*
	*

	b. The PRINT version of a LOCAL newspaper
	50
	50
	*
	*

	c. The local television news in your area
	78
	21
	*
	*

	d. The television broadcast of a national cable or network news show on a station like CNN, FoxNews or CBS
	73
	26
	*
	0

	e. A radio news program that you listen to on a car or home radio
	54
	46
	*
	0


Q14
Thinking about news and information you might get ONLINE… Do you ever use the internet to get news or information about [INSERT ITEM; ALWAYS ASK a-d IN ORDER FIRST, THEN ROTATE]?

Based on all internet users [N=1,675]

	
	yes
	no
	don’t know
	refused

	a. Developments in your local community
	51
	49
	*
	0

	b. Developments in your state
	58
	42
	*
	0

	c. National events
	73
	27
	0
	*

	d. International events
	62
	38
	*
	*

	e. Health or medicine
	66
	34
	*
	*

	f. The weather
	81
	19
	0
	0

	g. Celebrities or entertainment
	47
	53
	0
	0

	h. Arts and culture
	49
	51
	*
	*

	i. Business, finance or the economy
	64
	36
	0
	*

	j. Science and technology
	60
	40
	0
	0

	k. Sports
	52
	48
	0
	0

	l. Traffic
	32
	68
	0
	*


NOTE:
For this study, an online news user is defined as an internet user who uses the internet to do at least one of the following:

a.
Get news online in the WEB1 series (OR)

b.
Get news or information about any of the 12 items in the Q14 series

ONLINE NEWS USERS – Internet users who get news online
	
	Current
	

	%
	71
	Online news user

	
	4
	Internet user but not an online news user

	
	25
	All others


Q15
I’m going to read you another list of news sources you might or might not use.  On a typical day, do you get news and information from… [INSERT IN ORDER], or do you not get news from this source?  On a typical day, do you get news from [INSERT NEXT ITEM], or not?
	
	yes
	no
	don’t know
	refused

	Items A thru J: Based on internet users who get news online [N=1,582]
	
	
	
	

	a. A website of a national or local newspaper
	38
	62
	*
	*

	b. A website of a TV news organization such as CNN, Fox or CBS
	46
	54
	*
	0

	c. A website of a radio news organization such as NPR
	15
	85
	*
	*

	d. A portal website like GoogleNews, AOL or Topix that gathers news from many different sources
	56
	44
	*
	0

	e. A website of an international news organization such as the BBC or The Guardian, or a foreign language news site
	18
	82
	*
	*

	f. A website that specializes in a particular topic like health, politics or entertainment
	38
	62
	*
	0

	g. The website of an individual blogger (IF NECESSARY: who does not work for a major news organization)
	11
	88
	*
	*

	h. A news website such as Digg or NewsTrust where users rank stories
	7
	93
	*
	*

	i. A website that offers a mix of news and commentary, such as the Drudge Report or Huffington Post
	17
	83
	*
	0

	j. A news podcast from an organization such as NPR or the New York Times
	14
	86
	*
	*

	Items K thru L: Based on SNS users who get news online [N=812]
	
	
	
	

	k. A news organization or an individual journalist you follow on a social networking site like Facebook
	23
	77
	0
	0

	l. Another individual or organization you follow on a social networking site like Facebook, including personal friends and family
	51
	49
	*
	*

	Items M thru N: Based on Twitter users who get news online [N=261]
	
	
	
	

	m. Twitter updates from a news organization or individual journalist
	18
	82
	0
	0

	n. Twitter updates from another individual or organization you follow, including personal friends and family
	28
	72
	0
	0


Q16
Thinking about all of the news and information you get online… How many websites, if any, do you routinely rely on for your news and information?  Would you say [READ 1-4]
Based on internet users who get news online [N=1,582]

	
	Current
	

	%
	21
	Just one site

	
	57
	Two to five

	
	8
	Six to ten

	
	3
	More than ten

	
	11
	(DO NOT READ) Don’t rely on any website regularly for news

	
	*
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q17
Some people like to follow the news all or most of the time.  Others don’t follow it that often.  How about you?  Would you say you follow the news… [READ 1-4]
	
	Current
	

	%
	56
	All or most of the time

	
	25
	Some of the time

	
	12
	Only now and then

	
	6
	Hardly ever

	
	1
	(DO NOT READ) Never

	
	*
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q18
People use the news in different ways.  How about you?  Do you, personally, follow the news because… [INSERT; RANDOMIZE], or is this not really a reason for you?
Based on those who follow the news at least now and then [N=2,120]

	
	yes, a reason
	no, nota  reason
	don’t know
	refused

	a. You enjoy talking with friends, family and colleagues about what’s happening in the world
	72
	28
	*
	*

	b. You need to for your job
	19
	81
	*
	*

	c. You often find information in the news that helps improve your life
	61
	38
	1
	*

	d. You feel you have a social or civic obligation to stay informed
	69
	31
	*
	*

	e. It provides entertainment and a relaxing diversion
	44
	55
	*
	*


Q19
Here are a few statements about the news. For each, please tell me if you completely agree with it, mostly agree with it, mostly disagree with it, or completely disagree with it.  (The first one is/The next one is) [INSERT ITEM; RANDOMIZE]
READ FOR FIRST ITEM, THEN AS NECESSARY: Do you completely agree with this statement, mostly agree, mostly disagree, or completely disagree?
	
	completely agree
	mostly agree
	mostly disagree
	completely disagree
	don’t know
	refused

	a. The amount of news and information available from different sources today is overwhelming.
	25
	45
	20
	7
	2
	1

	b. The major news organizations do a good job covering all of the important news stories and subjects that matter to me.
	12
	51
	24
	9
	3
	1

	c. Most news sources today are biased in their coverage.
	23
	48
	17
	5
	4
	2


Q20a
Thinking about the different kinds of news available to you, what do you prefer? [READ AND ROTATE 1-3]
Based on Form A respondents

	
	current
	
	July 2004


	%
	27
	Getting news from sources that SHARE your point of view
	22

	
	45
	Getting news from sources that DON’T HAVE a particular point of view
	50

	
	21
	Getting news from sources that CHALLENGE your point of view
	18

	
	6
	(DO NOT READ) Don’t know
	10

	
	2
	(DO NOT READ) Refused
	--

	
	[n=1,109]
	
	[n=749]


Q20b
Thinking about the different kinds of news available to you, what do you prefer? [READ AND ROTATE 1-3]
Based on Form B respondents [N=1,150]

	
	current
	

	%
	31
	Getting news from sources that SHARE your point of view

	
	49
	Getting news from sources that DON’T HAVE a particular point of view

	
	11
	Getting news from sources that DIFFER FROM your point of view

	
	7
	(DO NOT READ) Don’t know

	
	2
	(DO NOT READ) Refused


 Q21 
Please tell me if each of the following statements describes you very well, somewhat, or not at all. (First/Next)…[INSERT ITEM; RANDOMIZE]

READ AS NECESSARY: Does this describe you very well, somewhat or not at all?
	
	very well
	some-what
	not at all
	don’t know
	refused

	a. I only follow news about specific topics that really interest me.
	28
	39
	31
	1
	*

	b. I rely on the people around me to tell me when there is news or information I should know about.
	15
	35
	49
	1
	*

	c. I like coming across news about topics and issues that I have not thought about very much before.
	34
	48
	17
	1
	*


Q22
Compared to five years ago, do you think it is… [INSERT AND ROTATE 1-2], or is there no real difference compared to five years ago?

	
	current
	

	%
	55
	EASIER to keep up with news and information today

	
	18
	HARDER to keep up with news and information today

	
	25
	(DO NOT READ) No real difference

	
	2
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q23
Thinking about all of the news and information you get from different news sources today, is there enough coverage of…[INSERT a-c FIRST IN ORDER; RANDOMIZE d-k], or is there not enough coverage of this topic?

How about…[INSERT NEXT ITEM]?  [READ AS NECESSARY: Is there enough coverage of this topic, or not?]
	
	yes, enough
	no, not enough
	(vol.) don’t look for THIS / not interested in
	don’t know
	refused

	a. Your neighborhood or local community
	57
	38
	1
	3
	*

	b. Your state government
	55
	39
	2
	3
	1

	c. United States domestic policy
	59
	34
	2
	5
	*

	d. International news
	63
	32
	2
	2
	*

	e. Health and medicine
	59
	39
	*
	1
	1

	f. New kinds of technology
	62
	33
	2
	3
	*

	g. Sports and athletes
	87
	6
	6
	2
	*

	h. Music and the arts
	63
	29
	5
	3
	1

	i. Scientific news and discoveries
	50
	44
	2
	3
	*

	j. Religion and spirituality
	51
	41
	4
	3
	1

	k. Business and finance
	75
	18
	3
	3
	*


Q24
We’re interested in what features people look for in an online news site.  In deciding where to get your news online, is… [INSERT ITEM; RANDOMIZE] important to you, or is it not important?

How about… [INSERT NEXT ITEM; RANDOMIZE]?  [READ AS NECESSARY: Is this important or not important in deciding where you get your news online?]
Based on internet users who get news online [N=1,582]

	
	yes, important
	no, not important
	don’t know
	refused

	a. Multi-media content like photo essays or video clips
	48
	52
	1
	*

	b. Opportunities to comment on stories
	37
	62
	1
	*

	c. Links to related material
	68
	30
	1
	*

	d. Being able to follow the news site through social networking sites like Facebook or Twitter
	25
	75
	*
	*

	e. Being able to customize the news you get at the site
	42
	56
	2
	*

	f. Being a portal site or news aggregator that gathers news from all over the internet
	48
	50
	2
	1

	g. Being able to easily share the site’s news content with others, through emails or posting to other websites like Facebook
	44
	55
	1
	*

	h. Interactive material like charts, quizzes, graphics, and maps that you can manipulate yourself
	38
	61
	1
	*


Q25
Which of these is MOST important to you in deciding where to get your news online?  REREAD “IMPORTANT” RESPONSES FROM Q24
Based on internet users who get news online [N=1,582]

	
	current
	

	%
	22
	Links to related material

	
	19
	Being a portal site that gathers news from all over the internet

	
	11
	Being able to easily share their news content with others, through emails or posting to websites like Facebook

	
	10
	Being able to customize the news you get at the site

	
	9
	Multi-media content

	
	5
	Opportunities to comment on stories

	
	5
	Interactive material that you can manipulate yourself

	
	3
	Being able to follow the site on social networking sites

	
	1
	(DO NOT READ) All of these/All of the above

	
	12
	(DO NOT READ) None of these/Something else (SPECIFY)

	
	3
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q26
How often do you… [INSERT; ROTATE a-b; ITEM c ALWAYS LAST]?  Everyday or almost everyday, a few times a week, or less often?

Based on internet users who get news online [N=1,582]

	
	EVERYDAY OR ALMOST EVERYDAY
	A FEW TIMES A WEEK
	LESS OFTEN
	(VOL.) NEVER
	don’t know
	refused

	a. Go online specifically to get news
	48
	23
	24
	5
	*
	0

	b. Come across news when you are online doing other things
	59
	21
	17
	3
	*
	*

	c. Get news forwarded to you through email, automatic alerts and updates, or posts on social networking sites
	28
	16
	30
	25
	*
	*


Q27
Thinking about all of the news that is forwarded to you through email, automatic alerts and updates, and posts on social networking sites, how much of it do you actually find the time to read?  Would you say you read...[READ 1-4]
Based on internet users who get news online and have that news forwarded to them [N=1,163]

	
	current
	

	%
	13
	All or almost all of it

	
	25
	Most of it

	
	37
	Only some of it

	
	23
	Little or none at all

	
	1
	(DO NOT READ) Don’t get news forwarded to me

	
	*
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q28
How often do you click on links to related material that are in online news stories?  Would you say you do this…[READ 1-4]
Based on internet users who get news online [N=1,582]

	
	current
	

	%
	25
	Often

	
	40
	Sometimes

	
	24
	Hardly ever

	
	12
	Never

	
	*
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q29
Thinking about all the different ways you might get and share news online, please tell me if you ever do the following things.  Do you ever…[INSERT; RANDOMIZE], or not?
	
	yes
	no
	don’t know
	refused

	Items A thru G: Based on all internet users [N=1,675]
	
	
	
	

	a. Customize your homepage to include your favorite news sources or topics
	28
	72
	*
	0

	b. Email a link to a news story or news video to someone you know
	48
	52
	*
	0

	c. Tag or categorize online news content
	11
	88
	*
	*

	d. Contribute your own article, opinion piece, picture or video to an online news site
	9
	91
	0
	*

	e. Comment on a news story or blog you read online
	25
	75
	*
	0

	f. Watch an online video feed of live or breaking events
	62
	38
	*
	0

	g. Watch a video online of a news story or event that happened in the past
	68
	32
	*
	*

	Item H: Based on SNS users [N=828]
	
	
	
	

	h. Post a link to a news story or blog on a social networking site
	30
	70
	*
	0

	Item I: Based on Twitter users [N=263]
	
	
	
	

	i. Use Twitter to post or re-tweet a link to a news story or blog
	18
	82
	0
	0


Q30
Do you have a favorite news source online, or do you not have a favorite?
Based on internet users who get news online [N=1,582]

	
	current
	

	%
	35
	Have favorite

	
	65
	Do not have favorite

	
	*
	Don’t know

	
	*
	Refused


Q31
What is your favorite news source online? [OPEN-END; RECORD FIRST RESPONSE ONLY)

Based on internet users who get news online and have a favorite online news source [N=556]

	
	current
	

	%
	99
	Gave response

	
	1
	Refused


Q32
How often do you get news or information from this source, either by going to the website or by getting alerts or updates sent to you from the site? [READ 1-5]
Based on internet users who get news online and have a favorite online news source [N=556]

	
	current
	

	%
	32
	Several times a day

	
	33
	About once a day

	
	22
	Several times a week

	
	7
	Several times a month

	
	5
	Less often

	
	0
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


Q33
Do you have to pay for any of the news content from this source, or is the content entirely free?

Based on internet users who get news online and have a favorite online news source [N=556]

	
	current
	

	%
	5
	Pay for content

	
	94
	Content is free

	
	*
	Don’t know

	
	0
	Refused


Q34
If content from your favorite online news source were no longer free, would you continue to use that source or would you find somewhere else to get your news?

Based on internet users who get news online and do not currently pay for content at their favorite online news source [N=526]
	
	current
	

	%
	15
	Would continue to use it as a source

	
	82
	Would find somewhere else to get news

	
	3
	Don’t know

	
	*
	Refused


Q35
If you had to pay for content from your favorite news site, would you rather purchase…    [READ AND ROTATE 1-2]
Based on internet users who get news online and do not currently pay for content at their favorite online news source [N=526]

	
	current
	

	%
	54
	A subscription that gives you access to all of the content from that site

	
	24
	A pay-as-you-go plan in which you pay only for each piece of content you want to see

	
	19
	(DO NOT READ) Neither

	
	2
	(DO NOT READ) Don’t know

	
	1
	(DO NOT READ) Refused


Q36
Have you ever paid for news content online, including blogs and other special interest sites, or have you never done this?

Based on internet users who get news online and do not currently pay for content at their favorite online news source [N=526]

	
	current
	

	%
	11
	Yes, have paid for news content online

	
	89
	No, have not

	
	0
	Don’t know

	
	*
	Refused


Q37
Many online news sources generate revenue through advertising on their sites.  Which of the following statements come closest to describing how you feel about online advertising…[READ AND ROTATE 1-2]
Based on internet users who get news online [N=1,582]

	
	current
	

	%
	81
	I don’t mind online advertising because it allows me to view news content for free

	
	13
	I would rather pay for news content that has no advertising

	
	4
	(DO NOT READ) Neither

	
	1
	(DO NOT READ) Don’t know

	
	1
	(DO NOT READ) Refused


Q38
How often, if ever, do you click on online advertisements when you are getting news online?  Do you do this…[READ 1-4]
Based on all internet users [N=1,675]

	
	current
	

	%
	3
	Often

	
	18
	Sometimes

	
	34
	Hardly ever

	
	45
	Never

	
	*
	(DO NOT READ) Don’t know

	
	*
	(DO NOT READ) Refused


MODEMA
At home, do you connect to the internet through a dial-up telephone line, or do you have some other type of connection, such as a DSL-enabled phone line, a cable TV modem, a wireless connection, a fiber optic connection such as FIOS or a T-1?

MODEMB
At home, what type of connection do you have to the internet… a dial-up telephone line, a DSL line, a cable modem, satellite connection, a connection to a fixed wireless provider, a wireless connection such as an AirCard, a fiber optic connection such as FIOS or a T-1?

Based on those who use the internet from home

	
	dial-up
	total high speed
	---------

dsl
	---------

cable modem
	---------

wireless
	---------

fiber optic

	---------

t-1
	other
	dk
	ref.

	Current [N=1,573]
	7
	88
	29
	38
	18
	4
	*
	1
	3
	1

	Dec 2009 [N=1,582]
	9
	86
	28
	37
	17
	3
	1
	2
	4
	1

	Sept 2009 [N=1,584]
	7
	87
	30
	37
	15
	4
	*
	2
	3
	2

	April 2009 [N=1,567]
	9
	86
	29
	36
	15
	4
	1
	2
	3
	1

	Dec 2008 [N=1,538]
	13
	80
	30
	32
	15
	3
	*
	1
	5
	--

	Nov 2008 [N=1,481]
	12
	82
	33
	34
	13
	3
	*
	1
	5
	--

	Aug 2008 [N=1,543]
	13
	81
	37
	30
	10
	3
	1
	1
	5
	--

	July 2008 [N=1,797]
	14
	81
	35
	30
	13
	3
	1
	1
	4
	--

	May 2008 [N=1,463]
	15
	79
	36
	31
	9
	2
	*
	1
	5
	--

	Dec 2007 [N=1,483]
	18
	77
	34
	31
	10
	2
	1
	1
	3
	--

	Sept 2007 [N=1,575]
	20
	73
	34
	30
	8
	2
	n/a
	1
	6
	--

	Feb 2007 [N=1,406]
	23
	70
	35
	28
	6
	1
	n/a
	1
	6
	--

	Aug 2006 [N=1,787]
	28
	68
	34
	30
	3
	1
	n/a
	1
	3
	--

	Dec 2005 [N=1,715]
	35
	61
	29
	27
	4
	1
	n/a
	1
	3
	--

	June 2005 [N=1,204]
	44
	53
	24
	25
	3
	1
	n/a
	1
	1
	--

	Feb 2005 [N=1,287]
	47
	50
	22
	25
	3
	1
	n/a
	1
	3
	--

	Jan 2005 [N=1,261]
	48
	50
	21
	26
	2
	1
	n/a
	1
	1
	--

	Feb 2004 [N=1,241]
	55
	42
	18
	23
	1
	1
	n/a
	1
	2
	--

	Nov 2003 [N=1,199]
	62
	35
	13
	21
	1
	*
	n/a
	1
	2
	--


Q39
Thinking about your high-speed internet service at home, do you subscribe to a basic broadband service, or do you pay extra for a premium service that promises faster speed?

Based on internet users who have high-speed internet at home

	
	current
	
	April 2009
	May 2008

	%
	49
	Subscribe to basic service
	53
	54

	
	39
	Subscribe to premium service at higher price
	34
	29

	
	9
	Don’t know
	10
	16

	
	2
	Refused
	2
	*

	
	[n=1,376]
	
	[n=681]
	[n=1,119]


THANK RESPONDENT:  That concludes our interview.  The results of this survey are going to be used by a non-profit research organization called the Pew Research Center’s Internet & American Life Project, which is looking at the impact of the internet on people's lives.  A report on this survey will be issued by the project in a few months and you can find the results at its web site, which is www.pewinternet.org [w-w-w dot pew internet dot org].  Thanks again for your time.  Have a nice day/evening.

Methodology
This report is based on the findings of a daily tracking survey on Americans' use of the Internet. The results in this report are based on data from telephone interviews conducted by Princeton Survey Research Associates International between December 28, 2009 and January 19, 2010, among a sample of 2,259 adults, age 18 and older in English.  For results based on the total sample, one can say with 95% confidence that the error attributable to sampling and other random effects is plus or minus 2.5 percentage points.  For results based Internet users (n=1,675), the margin of sampling error is plus or minus 2.9 percentage points.  In addition to sampling error, question wording and practical difficulties in conducting telephone surveys may introduce some error or bias into the findings of opinion polls.

A combination of landline and cellular random digit dial (RDD) samples was used to represent all adults in the continental United States who have access to either a landline or cellular telephone. Both samples were provided by Survey Sampling International, LLC (SSI) according to PSRAI specifications.  Numbers for the landline sample were selected with probabilities in proportion to their share of listed telephone households from active blocks (area code + exchange + two-digit block number) that contained three or more residential directory listings. The cellular sample was not list-assisted, but was drawn through a systematic sampling from dedicated wireless 100-blocks and shared service 100-blocks with no directory-listed landline numbers.

New sample was released daily and was kept in the field for at least five days. The sample was released in replicates, which are representative subsamples of the larger population. This ensures that complete call procedures were followed for the entire sample.  At least 7 attempts were made to complete an interview at sampled telephone number. The calls were staggered over times of day and days of the week to maximize the chances of making contact with a potential respondent. Each number received at least one daytime call in an attempt to find someone available. For the landline sample, half of the time interviewers first asked to speak with the youngest adult male currently at home. If no male/female was available, interviewers asked to speak with the youngest adult of the other gender. For the cellular sample, interviews were conducted with the person who answered the phone. Interviewers verified that the person was an adult and in a safe place before administering the survey. Cellular sample respondents were offered a post-paid cash incentive for their participation. All interviews completed on any given day were considered to be the final sample for that day.

Weighting is generally used in survey analysis to compensate for sample designs and patterns of non-response that might bias results. A two-stage weighting procedure was used to weight this dual-frame sample. The first stage weight is the product of two adjustments made to the data – a Probability of Selection Adjustment (PSA) and a Phone Use Adjustment (PUA). The PSA corrects for the fact that respondents in the landline sample have different probabilities of being sampled depending on how many adults live in the household. The PUA corrects for the overlapping landline and cellular sample frames.

The second stage of weighting balances sample demographics to population parameters. The sample is balanced to match national population parameters for sex, age, education, race, Hispanic origin, region (U.S. Census definitions), population density, and telephone usage. The basic weighting parameters came from a special analysis of the Census Bureau’s 2009 Annual Social and Economic Supplement (ASEC) that included all households in the continental United States. The population density parameter was derived from Census 2000 data. The cell phone usage parameter came from an analysis of the January-June 2009 National Health Interview Survey.
 Weighting was accomplished using Sample Balancing, a special iterative sample weighting program that simultaneously balances the distributions of all variables using a statistical technique called the Deming Algorithm. Weights were trimmed to prevent individual interviews from having too much influence on the final results. The use of these weights in statistical analysis ensures that the demographic characteristics of the sample closely approximate the demographic characteristics of the national population.

Following is the full disposition of all sampled telephone numbers:

	Table 1:Sample Disposition

	Landline
	Cell
	 

	21,854
	9,000
	Total Numbers Dialed

	
	
	

	1,231
	162
	Non-residential

	1,091
	11
	Computer/Fax

	4
	---
	Cell phone

	9,105
	3,463
	Other not working

	1,466
	191
	Additional projected not working

	8,957
	5,174
	Working numbers

	41.0%
	57.5%
	Working Rate

	
	
	

	489
	64
	No Answer / Busy

	1,477
	1,218
	Voice Mail

	19
	5
	Other Non-Contact

	6,972
	3,887
	Contacted numbers

	77.8%
	75.1%
	Contact Rate

	
	
	

	561
	592
	Callback

	4,363
	2,227
	Refusal

	2,048
	1068
	Cooperating numbers

	29.4%
	27.5%
	Cooperation Rate

	
	
	

	300
	168
	Language Barrier

	---
	320
	Child's cell phone

	1,748
	580
	Eligible numbers

	85.4%
	54.3%
	Eligibility Rate

	
	
	

	51
	18
	Break-off

	1,697
	562
	Completes

	97.1%
	96.9%
	Completion Rate

	
	
	

	22.2%
	20.0%
	Response Rate


The disposition reports all of the sampled telephone numbers ever dialed from the original telephone number samples. The response rate estimates the fraction of all eligible respondents in the sample that were ultimately interviewed. At PSRAI it is calculated by taking the product of three component rates:

· Contact rate – the proportion of working numbers where a request for interview was made

· Cooperation rate – the proportion of contacted numbers where a consent for interview was at least initially obtained, versus those refused

· Completion rate – the proportion of initially cooperating and eligible interviews that were completed

Thus the response rate for the landline sample was 22 percent. The response rate for the cellular sample was 20 percent.
Endnotes
� For this question and many others throughout the topline, results for “Don’t know” often reflect combined “Don’t know” and “Refused” percentages.  Beginning November 2008, DK and REF are reported separately where eligible.


� Prior to January 2005, question wording was “Do you ever go online to access the Internet or World Wide Web or to send and receive email?”


� Prior to January 2005, question wording was “Did you happen to go online or check your email yesterday?”


� Internet user defined as Q5=1 and Q6=1 from Aug. 2001 until Jan 2002.


� Internet user for Feb. 2001 defined as Q5=1 and (Q6=1 or Q6A=1-7).


� Beginning in July 2008, “Never” is offered as an explicitly read category.  Prior to July 2008, it was a volunteered category.


� Prior to April 2009, item wording was “A cell phone.”  From April 2009 thru December 2009, item wording was “A cell phone or a Blackberry or iPhone or other device that is also a cell phone.”  Beginning December 2007, this item was not asked of the cell phone sample, but results shown here reflect Total combined Landline and cell phone sample.


� Through January 2005, question was not asked as part of a series.  Question wording as follows: “Do you happen to have a cell phone, or not?”


� Prior to January 2010, item wording was “Wireless broadband, such as an AirCard, to access the internet”


� Prior to January 2005, question wording was “Please tell me if you ever do any of the following when you go online.  Do you ever…?/Did you happen to do this yesterday, or not?”


� November 2006 results for this activity series reflect the landline respondents only [N=1,578].


� August 2006 WEB1 trends were asked of internet users based on split form.  Results shown for “Send or read e-email” reflect combined responses for total internet users.


� In February 2005 Tracking, half the sample was asked old WEB1 and half the sample was asked new WEB1.  Current results are for both forms combined.  


� In January 2005 Tracking, half the sample was asked old WEB1 and half the sample was asked new WEB1.  Current results are for both forms combined.


� In August 2006, item wording was “Use an online social networking site like MySpace, Facebook or Friendster”.  Prior to August 2006, item wording was “Use online social or professional networking sites like Friendster or LinkedIn”


� In August 2008, item wording was “Use Twitter or another “micro-blogging” service to share updates about yourself or to see updates about others”


� In Sept 2005 and before, item wording was "Create a web log or 'blog' that others can read on the web."


� December 2007 trend was not asked in the standard activity series.  It was an item in a separate series, with the following question wording: “Here’s another list of activities people sometimes do online.  Please tell me whether you ever do each one, or not.  Do you ever...?”  Results reflect all landline internet users and Form 1 Cell sample internet users [N=1,359].


� Prior to January 2010, question wording was “Please tell me if you ever use your cell phone or Blackberry or other device to do any of the following things. Do you ever use it to [INSERT ITEM]?”


� In December 2007, item wording was “Access the internet for news, weather, sports, or other information”


� Definitions for wireless internet use may vary from survey to survey.


� In July 2004, all answer categories referred to “your political point of view”


� Beginning September 2009, the question asking about type of home internet connection (MODEM) was form split.  MODEMA was asked of Form A respondents who use the internet from home. MODEMB was asked of Form B respondents who use the internet from home.  Results shown here reflect combined MODEMA and MODEMB percentages.  Form B respondents who answered “satellite,” fixed wireless provider,” or “other wireless such as an Aircard or cell phone” have been combined in the “Wireless” column in the table.


� In Sept. 2007 and before, “Fiber optic connection” and “T-1 connection” were collapsed into one category.  Percentage for “Fiber optic connection” reflects the combined “Fiber-optic/T-1” group.


� Blumberg SJ, Luke JV. Wireless substitution: Early release of estimates from the National Health Interview Survey, January-June, 2009. National Center for Health Statistics. December 2009.





� November 2008 trends based on the Post-Election 2008 Tracking survey, conducted November 20-December 4, 2008 [N=2,254].


� August 2008 trends based on the August Tracking 2008 survey, conducted August 12-31, 2008 [N=2,251].


� May 2008 trends based on the Spring Tracking 2008 survey, conducted April 8-May 11, 2008 [N=2,251].


� September 2007 trends based on the Consumer Choice survey, conducted August 3-September 5, 2007 [N=2,400, oversample of 129 cell phone users].


� February 2007 trends based on daily tracking survey conducted February 15-March 7, 2007 [N=2,200].


� December 2006 trends based on daily tracking survey, conducted November 30 - December 30, 2006 [N=2,373].


� November 2006 trends based on Post-Election tracking survey, conducted Nov. 8-Dec. 4, 2006 [N=2,562].  This includes an RDD sample [N=2,362] and a cell phone only sample [N=200].  Results reflect combined samples, where applicable.


� August 2006 trends based on daily tracking survey, conducted August 1-31, 2006 [N=2,928].


� February 2006 trends based on the Exploratorium Survey, conducted Jan. 9-Feb. 6, 2006 [N=2,000].


� December 2005 trends based on daily tracking survey conducted Nov. 29-Dec. 31, 2005 [N=3,011].


� September 2005 trends based on daily tracking survey conducted Sept. 14-Oct.13, 2005 [N=2,251].


� June 2005 trends based on the Spyware Survey, conducted May 4-June 7, 2005 [N=2,001].


� February 2005 trends based on daily tracking survey conducted Feb. 21-March 21, 2005 [N=2,201].


� January 2005 trends based on daily tracking survey conducted Jan. 13-Feb.9, 2005 [N=2,201].


� November 23-30, 2004 trends based on the November 2004 Activity Tracking Survey, conducted November 23-30, 2004 [N=914].


� November 2004 trends based on the November Post-Election Tracking Survey, conducted Nov 4-Nov 22, 2004 [N=2,200].


� July 2004 trend figures based on the “Selective Exposure” survey, conducted June 14-July 3, 2004 [N=1,510].


� June 2004 trends based on daily tracking survey conducted May 14-June 17, 2004 [N=2,200].


� March 2004 trends based on “Weak Ties” survey conducted February 17-March 17, 2004 [N=2,200].


� February 2004 trends based on daily tracking survey conducted February 3-March 1, 2004 [N=2,204].


� November 2003 trends based on daily tracking survey conducted November 18-December 14, 2003 [N=2,013].


� June 2003 trends based on ‘Internet Spam’ survey conducted June 10-24, 2003 [N=2,200].


� May 2003 trends based on daily tracking survey conducted April 29-May 20, 2003 [N=1,632].


� February 2003 trends based on daily tracking survey conducted February 12-March 2, 2003 [N=1,611].


� December 2002 trends based on daily tracking survey conducted Nov. 25–Dec. 22, 2002 [N=2,038].


� November 2002 trends based on daily tracking survey conducted October 28-November 24, 2002 [N=2,745].


� September 2002 trends based on daily tracking survey conducted September 9-October 6, 2002 [N=2,092].


� July 2002 trends based on ‘Sept. 11th-The Impact Online’ survey conducted June 26-July 26, 2002 [N=2,501].


� March/May 2002 trends based on daily tracking surveys conducted March 1-31, 2002 and May 2-19, 2002.


� January 2002 trends based on a daily tracking survey conducted January 3-31, 2002.


� December 2001 trends represent a total tracking period of December 1-23, 2001 [N=3,214].  This tracking period based on daily tracking surveys conducted December 17-23, 2001 and November 19-December 16, 2001.


�  November 2001 trends represent a total tracking period of November 1-30, 2001 [N=2,119]. This tracking period based on daily tracking surveys conducted October 19 – November 18, 2001 and November 19 – December 16, 2001. 


� October 2001 trends represent a total tracking period of October 1-31, 2001 [N=1,924].  This tracking period based on daily tracking surveys conducted September 20 – October 1, 2001, October 2-7, 2001, October 8-18, 2001, and October 19 – November 18, 2001.


� September 2001 trends represent a total tracking period of September 1-30, 2001 [N=742].  This tracking period based on daily tracking surveys conducted August 13-September 10, 2001, September 12-19, 2001 and September 20 – October 1, 2001.


� August 2001 trends represent a total tracking period of August 13-31, 2001 [N=1,505].  This tracking period based on a daily tracking survey conducted August 13-September 10, 2001.


� February 2001 trends based on a daily tracking survey conducted February 1, 2001-March 1, 2001 [N=2,096].


� December 2000 trends based on a daily tracking survey conducted December 2-22, 2000 [N=2,383].


� November 2000 trends based on a daily tracking survey conducted November 2, 2000 – December 1 [N=6,322]. 


� September 2000 trends based on a daily tracking survey conducted September 15 – October 1, 2000 [N=1,302].


� June 2000 trends based on a daily tracking survey conducted May 2 – June 30, 2000 [N=4,606].


� May 2000 trends based on a daily tracking survey conducted March 1 – May 1, 2000 [N=6,036].


� December 2009 trends based on the Fall Tracking “E-Government” survey, conducted November 30 – December 27, 2009 [N=2,258, including 565 cell phone interviews].


� September 2009 trends based on the September Tracking 2009 survey, conducted August 18 – September 14, 2009 [N=2,253, including 560 cell phone interviews].


� April 2009 trends based on the Spring 2009 Tracking survey, conducted March 26-April 19, 2009 [N=2,253, including 561 cell phone interviews].


� December 2008 trends based on the Fall Tracking survey, conducted November 19-December 20, 2008 [N=2,253, including 502 cell phone interviews].  Trends do not include California oversample.


� July 2008 trends based on the Personal Networks and Community survey, conducted July 9-August 10, 2008 [N=2,512, including 505 cell phone interviews]


� April 2008 trends based on the Networked Workers survey, conducted March 27-April 14, 2008. Most questions were asked only of full- or part-time workers [N=1,000], but trend results shown here reflect the total sample [N=2,134].


� January 2008 trends based on the Networked Families survey, conducted December 13, 2007-January 13, 2008 [N=2,252].


� December 2007 trends based on the Annual Gadgets survey, conducted October 24-December 2, 2007 [N=2,054, including 500 cell phone interviews].


� April 2006 trends based on the Annual Gadgets survey, conducted Feb. 15-Apr. 6, 2006 [N=4,001].


� August 2003 trends based on ‘E-Government’ survey conducted June 25-August 3, 2003 [N=2,925].


� March 3-11, 2003 trends based on daily tracking survey conducted March 3-11, 2003 [N=743].


� October 2002 trends based on daily tracking survey conducted October 7-27, 2002 [N=1,677].


� October 2000 trends based on a daily tracking survey conducted October 2 – November 1, 2000  [N=3,336].


� August 2000 trends based on a daily tracking survey conducted July 24 – August 20, 2000 [N=2,109].


� Fall 2000 figures based on a daily tracking survey conducted September 15 – December 22, 2000 [N=13,342].


� April 2000 figures based on a daily tracking survey conducted April 1 – May 1, 2000 [N=2,503].


� March 2000 figures based on a daily tracking survey conducted March 1 – March 31, 2000 [N=3,533].


� March 12-19, 2003 trends based on daily tracking survey conducted March 12-19, 2003 [N=883].
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