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Pew Internet Project

A Part of the Pew Research Center, a
nonpartisan fAfact tanko &

DC

A Provide high quality, objective data to
thought leaders and policy makers

A Funded by the Pew Charitable Trusts

A All US findings are based on nationally
representative telephone

I US adults age 18+, or
I USteens ages 12-17

I Drawn from dual-frame (RDD/cell) samples
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Todayos Discussi o
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1) What 6s Mobi |l e Got to Do

I Global cell phone use trends
I US cell phone and internet use trends
I The importance of social media

2) Highlights of the New Information Ecology
T What are the hallmarks of the new information ecology?
T Online information consumers
A whothey are
A how they behave
A what they like

3) Leveraging New Technologies

i Tips for success in the new information ecology
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Global Mobile Subscriptions
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Mobile Penetration by Region

Mobile cellular penetration by region, 2009
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Worldwide Mobile Subscriptions, 22089
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@ Mobile Cellular Subscriptions Per 100 People

Source: ITU World
Telecommunication/I
CT Indicators
Database, 2009
figures.

Worldwide average
IS 68 subscriptions
per 100 people.

Worldwide ratio of
cell subscription to
fixed line is almost
4:1.

Total worldwide cell
phone subscriptions
is 4,676,174,400, up
from 1,763,978,500 in
2004.
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80 - Global ICT developments, 1998-2009
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Source: ITU World
Telecommunication/ICT
Indicators Database, 2009
figures.

Western Europe average is 42
(24 if you include CIS).
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Source:
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THE BIG 5 MOBILE YOUTH
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MOBILE YOUTH: TEENS & STUD

MILLIONS OF SUBSCRIPTIONS 2010
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THE MOBILEYOUTH® REPORT 2010

YOUTH MOBILE PENETRATION %
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MOST NEW GROWTH IS SECONDARY
The majority of new growth is

youth acquiring secondary
accounts. In 39 markets mobile

penetration rates across under
30s are 100% or higher.

In the extreme cases, mobile
penetration exceeds 200% (UAE,
Qatar) denoting high levels of
multiple account ownership. In
20-24 and 25-29 yr olds these
figures are higher still, offsetting
the lower penetration rates of
the younger demographics.
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